Here’s something of an old favourite that I remember from my own school days.  The themes are about determining meaning and making a valued judgement on what we are fed by the media, day by day.  The decisions we arrive at concerning this area of life feed into our general ability to make the right call on any number of situations in our daily lives.  

An example of how media barons influence the news that we read is given on page 2.  The example used was merely the easiest to access and is in no way meant to be a criticism of this character alone.  If you do not think the information is necessary, simply discard the information from the assembly.  

_____________________________________________________________________

1: Ask the students if they read a daily newspaper?  
Then ask them if they believe what they read.  

2:  Show them that you have brought some of this week’s papers in with you.  It’s better to have a selection of broadsheets / tabloids / free sheets.


Check out the main stories. 


And then have a look at other main stories on the front page.

3:  Is this the news or is it someone’s version of the news? 

4:  Look to see if there is a common story that is treated differently (nothing demonstrates this more succinctly than having the same newspaper from different regions and then comparing how the same sports result is reported differently in each).  
5:  Now check to see what kind of news has made the front and first few pages.  Are they full of doom; reporting murders, muggings, stabbings, recession and impending global disaster?  

6:  Why, when there are so many other stories out there must newspaper editors choose these?  

7:  Maybe it’s because these are the stories that sell their papers.  

8:  But what does this say about us?  Are we really only fascinated by the lurid, the violent and the squalid?  

9:  Every day there are plenty of good things happening in the world, as well.  Acts of generosity and bravery, however, very rarely warrant even a small feature in most papers or news broadcasts.  
10:  A worrying aspect of newspaper reporting is that it is carried out for press barons / newspaper owners to promote their own political views.  

An example of this follows. 

The Sun newspaper once boasted that it was it the reason the Conservative Party won the 1992 British election after a damning front page which featured Labour Party leader Neil Kinnock on the day of the General Election. 

5 years later they were supporting Tony Blair and the Labour party, support that was deemed most valuable by Blair and his party members even though Labour were odds on to win the election. 

Is it a coincidence that the Sun’s owner, Rupert Murdoch, continues to pay virtually no corporate tax in this country despite owning vast sections of the media and earning more money in one month than (perhaps) any of us will earn in a lifetime?   
(The Economist Magazine worked out that Murdoch’s Newscorp Investments would normally have been expected to pay £350m in tax from 1988 – 99)

Also worth noting that every single one of the 175 newspapers owned by Rupert Murdoch across the world agreed with the Iraq war!  So when we read a paper and we see the journalist’s name underneath it, do have a think about who’s paying that journalist to write the piece.  
11:  This gives us something to think about the next time we pick up a newspaper – particularly one owned by newspaper barons with the intention not only to shape the wider world to their own designs - but our own locality, too.  

12:  We must remember, for all the use that newspapers have, and for all the good they do in bringing our attention to the wrongs in the world, we must be careful to make a valued judgement about their motives, too.  

